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Commitment to Sustainable Transformation 
Even in challenging times, our commitment to sustainability does not change. We see it as a long-term transformation 
�W�K�D�W�{�Z�H���G�U�L�Y�H���I�R�U�Z�D�U�G���D�F�F�R�U�G�L�Q�J���W�R���D���F�O�H�D�U���U�R�D�G�P�D�S���s���H�Y�H�Q���L�Q���S�K�D�V�H�V���R�I���J�H�R�S�R�O�L�W�L�F�D�O���L�Q�V�W�D�E�L�O�L�W�\�����3�U�R�J�U�H�V�V���L�Q���W�K�H���›�H�O�G���R�I��
sustainability makes our company more resilient and promotes our future viability, so that we can successfully master 
challenges and crises.

Our mission is the transformation to circular, climate-neu-



The Ten Principles of the U.N. Global Compact

As “Agenda 2030,” the Sustainable Development Goals 
in particular provide important guidance. We must under-
stand precisely how our priorities – formulated in the mate-
rial topics – relate to the priorities of the international 











LANXESS Sustainability Goals

Topic Goal Indicator Deadline Status quo 2022 SDG Page

Water consumption �5�H�G�X�F�W�L�R�Q���R�I���V�S�H�F�L�­�F���Z�D�W�H�U���F�R�Q�V�X�P�S�W�L�R�Q��
by 2% per year

Water consumption in cubic 
meters per thousand euros 
of sales

Ongoing �)�R�U���F�R�Q�W�L�Q�X�L�Q�J���R�S�H�U�D�W�L�R�Q�V�����W�K�H���V�S�H�F�L�­�F���Z�D�W�H�U���F�R�Q�V�X�P�S�W�L�R�Q���D�P�R�X�Q�W�H�G���W�R�������������F�X�E�L�F���P�H�W�H�U�V��
�W�K�R�X�V�D�Q�G���H�X�U�R�V�����s���������\�H�D�U���R�Q���\�H�D�U�������,�Q�F�O�X�G�L�Q�J���W�K�H���+�3�0���E�X�V�L�Q�H�V�V���X�Q�L�W�����W�K�H���V�S�H�F�L�­�F���Z�D�W�H�U��
consumption amounted to 1.24 cubic meters/thousand euros (–26% year-on-year). 

26–27

Wastewater Reduction of total organic carbon (TOC) 
by 2% per year

Kilograms per thousand 
euros of sales

Ongoing �)�R�U���F�R�Q�W�L�Q�X�L�Q�J���R�S�H�U�D�W�L�R�Q�V�����W�K�H���V�S�H�F�L�­�F���7�2�&���D�P�R�X�Q�W�H�G���W�R�������������N�L�O�R�J�U�D�P�V���W�K�R�X�V�D�Q�G���H�X�U�R�V��
���s���������\�H�D�U���R�Q���\�H�D�U�������,�Q�F�O�X�G�L�Q�J���W�K�H���+�3�0���E�X�V�L�Q�H�V�V���X�Q�L�W�����W�K�H���V�S�H�F�L�­�F���7�2�&���D�P�R�X�Q�W�H�G���W�R��
���������{�N�L�O�R�J�U�D�P�V���W�K�R�X�V�D�Q�G���H�X�U�R�V�����s���������\�H�D�U���R�Q���\�H�D�U������

27–28

Water risk sites Introduction of a water stewardship program Percentage of sites that 
have introduced a water 
stewardship program

2023 The implementation of the developed standard began in 2021 and continued in 2022. 26–27

Reduction of absolute water withdrawal 
by 15% compared with base year 2019

Absolute water withdrawal 
in cubic meters

2023 For continuing operations, absolute water withdrawal at water risk sites has already been 
�U�H�G�X�F�H�G���E�\���������������F�R�P�S�D�U�H�G���Z�L�W�K���W�K�H���E�D�V�H���\�H�D�U���������������,�Q�F�O�X�G�L�Q�J���W�K�H���+�3�0���E�X�V�L�Q�H�V�V���X�Q�L�W����
absolute water withdrawal at risk sites has been reduced by 16.8% compared with the 
base year 2019. 

26–27
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��We strive to promote sustainability, increase transparency 
throughout our supply chain, and thereby further minimize 
procurement risks. This is why LANXESS is a founding 
member of the “Together for Sustainability” (TfS) initia-
tive. TfS has established itself in the chemicals industry 
as the clear standard for a sustainable supply chain. The 
focus here is on environmental protection, workers’ rights 
and human rights including the prevention of child labor, 
labor standards, occupational safety, business ethics and 
sustainable procurement practices.

Because the assessment results and audit reports are 
shared within the initiative, we had more than 13,000 
sustainability assessments and around 790 audit reports 
available to us as of the end of 2022. Suppliers whose 
sustainability-related activities have been assessed in 
TfS audits or assessments represent 72% of our rele-
vant procurement volume. The relevant procurement 
volume comprises all suppliers from which we procure 
more than €20,000 of goods or services per year. The 
TfS sustainability assessment is also incorporated into our 
strategy process, which must be applied to every contract 
negotiation or renewal with a purchasing volume of more 
than €5 million. In addition to the XCORE strategy process, 
we established the SCORE process in our purchasing 
departments worldwide. This process is similar to the 
XCORE process, but is geared toward purchasing volumes 
between €1 million and €5 million or over €250,000 in 
regions outside Europe.

It is also encouraging to see that our suppliers’ average 
EcoVadis sustainability assessment of 50.1 points is above 
the EcoVadis benchmark of 44.7 points. With regard to 
our suppliers’ weak points, no trend could be discerned in 
2022 again. We had no reason in the year under review 
to end our collaboration with suppliers due to sustain-
ability aspects.

With regard to the migration of a database-supported 
risk analysis system into our SAP system, we success-
fully completed the test phase in the reporting year. The 
global rollout is now taking place in parallel with a general 
update of the SAP system. In North America, this was 
already completed in 2021; Germany followed in the 
second quarter of 2022. The risk analysis system allows 
us to retrieve supplier-related data from around 300,000 
sources and in various qualitative dimensions – such as 



�7�K�H���V�X�V�W�D�L�Q�D�E�O�H���R�U�L�J�L�Q���R�I���W�K�H���V�W�\�U�H�Q�H���L�V���F�H�U�W�L�­�H�G���L�Q���D�F�F�R�U-
dance with the mass balance approach of the ISCC PLUS 
�V�W�D�Q�G�D�U�G�����p�,�Q�W�H�U�Q�D�W�L�R�Q�D�O���6�X�V�W�D�L�Q�D�E�L�O�L�W�\���D�Q�G���&�D�U�E�R�Q���&�H�U�W�L�­-
cation”). This is an important requirement, as LANXESS 
�R�«�H�U�V���L�W�V���S�U�R�G�X�F�W�V���L�Q���D�F�F�R�U�G�D�Q�F�H���Z�L�W�K���W�K�L�V���F�H�U�W�L�­�F�D�W�L�R�Q��
standard as well and therefore relies on the same trans-
parency for its raw materials.

In addition to styrene, the specialty chemicals company 
already sources many other sustainable equivalents of 
fossil raw materials. Biocircular acrylonitrile is used for 
another type of ion exchange resin. The preservative 
Preventol is also available with various fatty acid mixtures 
�E�D�V�H�G���R�Q���V�X�Q�¯�R�Z�H�U���R�L�O�����7�K�H���L�Q�W�H�U�P�H�G�L�D�W�H���7�U�L�P�H�W�K�\�O�R�O-
propane Scopeblue is available in a version about half 

of which comprises sustainable n-butyraldehyde. The 



SAFE AND SUSTAINABLE SITES

Our commitment is to make our production safe and 
sustainable in every respect, thus ensuring our long-term 
competitiveness. Our Production, Technology, Safety & 
Environment (PTSE) Group function, the head of which 
reports directly to the Board of Management member Dr. 
�+�X�E�H�U�W���)�L�Q�N�����L�V���U�H�V�S�R�Q�V�L�E�O�H���I�R�U���W�K�L�V�����3�7�6�(���G�H�Y�H�O�R�S�V���D�Q�G��
maintains company-wide standards that ensure respon-
�V�L�E�O�H���X�V�H���R�I���F�K�H�P�L�F�D�O�V���D�W���/�$�1�;�(�6�6�����7�K�H�\���G�H�­�Q�H���U�H�T�X�L�U�H-
ments and govern responsibilities for health protection, 
environmental protection, handling of chemicals, plant 
safety and safety precautions in the workplace. Contin-
uous training of our employees and regular audit-based 
reviews of our health, safety and environmental manage-
ment systems are aimed to ensure that the requirements 
are incorporated into our processes systematically and 
sustainably.

Uniform standards in production
LANXESS operates a total of 57 production sites and 
�K�D�V���D���S�U�H�V�H�Q�F�H���L�Q���������F�R�X�Q�W�U�L�H�V�����L�Q�Y�H�V�W�P�H�Q�W�V���©�������������D�V��
of December 31, 2022). Our wide range of products 
�U�H�T�X�L�U�H�V���W�K�H���X�V�H���R�I���P�D�Q�\���G�L�«�H�U�H�Q�W���F�K�H�P�L�F�D�O���D�Q�G���W�H�F�K�Q�L�F�D�O��
processes. Uniform standards for planning, building and 
operating plants ensure a high level of process, plant and 
occupational safety.

�+�D�Q�G�O�L�Q�J���F�K�H�P�L�F�D�O���V�X�E�V�W�D�Q�F�H�V���D�Q�G���Z�R�U�N�L�Q�J���Z�L�W�K���W�H�F�K�Q�L�F�D�O��



Input/Output Analysis1)

Total water withdrawal 
178.3 million m3



�&�R�Q�­�U�P�D�W�L�R�Q���R�I���F�R�P�S�O�L�D�Q�F�H���Z�L�W�K���W�K�H���V�W�D�Q�G�D�U�G�V���,�6�2������������
�D�Q�G���,�6�2���������������L�V���S�U�R�Y�L�G�H�G���L�Q���J�O�R�E�D�O���P�D�W�U�L�[���F�H�U�W�L�­�F�D�W�H�V����



�7�R���F�R�X�Q�W�H�U���W�K�H���G�H�­�F�L�H�Q�F�L�H�V���L�Q���O�R�D�G���V�H�F�X�U�L�Q�J���R�I���J�H�Q�H�U�D�O��
cargo, the PTSE and GPL Group functions have worked 
closely together to develop a load-securing standard for 
LANXESS, which has proven successful in numerous 
�­�H�O�G���W�H�V�W�V���D�Q�G���L�Q���S�U�D�F�W�L�F�H�����$�I�W�H�U���W�K�H���L�Q�W�H�U�U�X�S�W�L�R�Q���R�I���W�K�H��
pandemic, implementation resumed in 2022 at the site 
in Bushy Park, U.S.

Environmental responsibility
The preservation of natural resources – for example by 
�X�V�L�Q�J���U�D�Z���P�D�W�H�U�L�D�O�V���D�V���H�°�F�L�H�Q�W�O�\���D�V���S�R�V�V�L�E�O�H���s���D�Q�G���L�G�H�Q�W�L�­-
cation of further potential are ongoing tasks in the context 
of our environmental responsibility and expertise. We are 
�I�R�F�X�V�H�G�����­�U�V�W�O�\�����R�Q���U�H�V�S�R�Q�V�L�E�O�H���X�V�H���R�I���Z�D�W�H�U���D�V���D���U�H�V�R�X�U�F�H����
which includes both water consumption and water quality. 
�6�H�F�R�Q�G�O�\�����Z�H���H�Q�G�H�D�Y�R�U���W�R���I�X�O�­�O�O���R�X�U���H�F�R�O�R�J�L�F�D�O���U�H�V�S�R�Q�V�L-
bility with regard to waste. The clear focus is compliance 
with all legal requirements. In line with circular economy, 





slightly polluted wastewater is reported as wastewater. 
The remaining wastewater still accounts for the biggest 
share of our waste. 

Using the previous year’s method, the waste volume of 
continuing operations would have increased by roughly 
5%. 



Environmental and Safety Performance Data*

2020 2021 2022 2022

Continuing 
operations

�+�3�0��
business unit

Safety
Occupational injuries to LANXESS employees 
resulting in at least one day’s absence (LTIFR1)) 1.0 0.9 0.5 1.1

Volume sold2) in thousand metric tons 4,256 4,754 2,754 1,541
Energy consumption in petajoules (10�¿�ˆ joules)3) 24.4 28.6a) 25.4 2.8

Direct energy sources (GRI 302-1)

Non-renewable 9.5 11.2 10.4 1.1

Renewable (biomass) 2.4 3.3 3.3 0.0

Indirect energy sources (GRI 302-1)4)

Electricity consumption 5.8 6.3 4.7 1.5

�+�H�D�W���D�Q�G���V�W�H�D�P���F�R�Q�V�X�P�S�W�L�R�Q 6.0 7.05 a) 6.3 0.2

Energy consumption for cooling 0.55 0.54 0.55 0.00

Other 0.15 0.11 0.12 0.00

Water and wastewater in million cubic meters
Total water withdrawal (GRI 303-3) 209.6 217.0 178.3 48.5

Surface water 48.4 57.5 28.1 45.7

Groundwater 4.3 4.6 4.5 0.0

Third-party wastewater 1.2 1.1 1.2 0.0

Third-party water 155.7 153.8 144.5 2.8

Total water withdrawal in water-stress 
areas, 4.213) (GRI 303-3) 4.7 4.5 4.1 0.1
Volume of once-through cooling water, 188.413)  
(GRI 303-4) 169.7 176.4 142.7 45.7
Total wastewater discharge (GRI 303-4) 

Wastewater discharge (treated) 15.8 16.1a) 14.2 1.4

Wastewater discharge (untreated) 178.8 187.4 152.2 45.9

Total wastewater discharge by destination 
(GRI 303-4) 

Surface water 191.5 155.5 46.9

Groundwater 0.0 0.7 0.0

Seawater 0.4 0.4 0.0

Third-party water 11.5 9.8 0.4

Wastewater emissions (after treatment) 
in thousand metric tons

Total nitrogen 0.4 0.5 0.4 0.0

Total organic carbon (TOC)5) 1.2 1.3 1.0 0.1

�+�H�D�Y�\���P�H�W�D�O�V6) 0.0021 0.0023 0.0019 0.0001

Total water consumption in million cubic meters 
(GRI 303-5)7) 13.3 12.7 11.0 1.4

Emissions to air in thousand metric tons
Total greenhouse gas emissions CO�Êe 
(GRI 305-1, GRI 305-2) 2,533 2,591 1,994 472

Direct (Scope 1)8) 1,263 1,284 843 392

Indirect (Scope 2, marked-based)9) 1,270 1,307 1,151 80

Ozone-depleting substances (GRI 305-6) 0.004 0.004 0.004 0.000

NOX, SOX and other emissions (GRI 305-7)

NOX
10) 2.1 1.4 0.9 0.4

SO�Ê11) 0.9 0.9 0.3 0.3

CO 2.1 3.2 2.6 0.1

�1�+�Ë 0.02 0.03 0.01 0.01

NMVOC12) 1.2 0.8 0.6 0.1

Waste in thousand metric tons
Total weight of waste (GRI 306-3) 1,412.2 1,346.3 707.5 30.8

Incineration with energy recovery 77.1 70.7 68.3 7.5

Incineration without energy recovery 30.5 28.7 27.6 0.3

�/�D�Q�G�­�O�O�L�Q�J 52.1 52.4 45.0 1.0

Material recovery 47.9 60.5 59.1 17.9

Other forms of disposal 1,204.6 1,134.0 507.5 4.1

Type of waste

�+�D�]�D�U�G�R�X�V�� 566.4 664.8 626.9 6.4

Non-hazardous 845.8 681.5 80.6 24.4

Explanations concerning our environmental and safety performance data
*   The aggregate data refer to all LANXESS production sites in which the company holds equity interest of more than 50%. 

�������������$�V���D���U�H�V�X�O�W���R�I���W�K�H���D�F�T�X�L�V�L�W�L�R�Q���R�I���,�Q�W�H�U�Q�D�W�L�R�Q�D�O���)�O�D�Y�R�U�V���	���)�U�D�J�U�D�Q�F�H�V���,�Q�F�������D�V���R�I���-�X�O�\�����������������������W�K�H���H�Q�Y�L�U�R�Q�P�H�Q�W�D�O���­�J�X�U�H�V���I�R�U��
the production site Institute were included pro rata.

������ ��



Corporate citizenship 
Our understanding of sustainable sites also includes being 





i

CLIMATE ACTION AND 
ENERGY EFFICIENCY

With the Paris Climate Agreement, the international 
community committed to limiting global warming to less 
than two degrees Celsius above the pre-industrial level. 
At the Climate Change Conference in Glasgow in Novem-
�E�H�U���������������W�K�L�V���D�P�E�L�W�L�R�Q���Z�D�V���I�R�U���W�K�H���­�U�V�W���W�L�P�H���E�D�F�N�H�G���X�S��
with concrete reduction requirements for greenhouse gas 
emissions. By 2030, for example, global CO�Ê emissions 
must be cut by 45% versus 2010, and net-zero emissions 
must be achieved by 2050. Meanwhile, in Germany, the 
“Climate Protection Plan 2050” currently sets out the 
interim goal of cutting greenhouse gas emissions by 
2030 by 55% compared with the base year of 1990. 
Industry is expected to contribute to this with a reduction 
of between 49% and 51%. As of this year, LANXESS has 
joined the growing list of companies that have set them-
selves science-based targets to limit global warming to 
1.5 degrees Celsius. The validation of our commitment 
by the Science Based Targets initiative (SBTi) indicates 
that we are on the right track.

Since it was founded, LANXESS has made substantial 
progress towards its goal of becoming more environmen-
tally friendly. Between 2004 and 2018, we halved our 
greenhouse gas emissions from around 6.5 million metric 
tons of CO�Êe to about 3.2 million tons.

In light of this, it was therefore time to set new, ambitious 
�P�H�G�L�X�P�����D�Q�G���O�R�Q�J���W�H�U�P���W�D�U�J�H�W�V���D�Q�G���W�K�X�V���I�X�O�­�O�O���R�X�U���U�H�V�S�R�Q-
�V�L�E�L�O�L�W�\���D�V���D���J�O�R�E�D�O���V�S�H�F�L�D�O�W�\���F�K�H�P�L�F�D�O�V���F�R�P�S�D�Q�\�����/�$�1�;�(�6�6��
is to be climate neutral in terms of our Scope 1 and 
2 emissions by 2040. By 2030, we aim to reduce the 
greenhouse gas emissions achieved in 2018 by more 
than half to around 1.3 million metric tons of CO�Êe. We 
will thus have achieved an 80% reduction compared to 
the emissions when LANXESS was founded. 

In the reporting year, LANXESS set a target for indirect 
emissions from the upstream and downstream supply 
�F�K�D�L�Q�����6�F�R�S�H���������I�R�U���W�K�H���­�U�V�W���W�L�P�H�����7�K�H���*�U�R�X�S���L�Q�W�H�Q�G�V���W�R��
make the entire supply chain climate-neutral by 2050. 
This encompasses indirect emissions associated with 
purchased raw materials, logistics and end products. By 
2030, Scope 3 emissions are to be cut by 40% – from 
27.0 million metric tons to 16,500 million metric tons 
of CO�Ê equivalents – compared with the reference year 
2015. To achieve its Scope 3 targets, LANXESS has 
launched the “Net Zero Value Chain” initiative.

The LANXESS climate targets for Scope 1 and Scope 2 
emissions are in line with the Paris Climate Agreement. 
The Science Based Targets initiative (SBTi), a joint initia-
tive of the climate change mitigation organizations CDP, 
the U.N. Global Compact, the World Resources Institute 
and the World Wide Fund for Nature, validated the Group 

�W�D�U�J�H�W�V���I�R�U���W�K�H���U�H�G�X�F�W�L�R�Q���R�I���H�P�L�V�V�L�R�Q�V���D�Q�G���F�R�Q�­�U�P�H�G���W�K�D�W��
LANXESS is supporting the objective of limiting global 
warming to a maximum of 1.5 degrees Celsius. At the 
�V�D�P�H���W�L�P�H�����W�K�H���6�%�7�L���D�O�V�R���F�R�Q�­�U�P�H�G���R�X�U���6�F�R�S�H�{�����H�P�L�V�V�L�R�Q�V��
reduction target as ambitious. To measure climate-relevant 
emissions, we collect data on emissions of greenhouse 
�J�D�V�H�V���G�H�­�Q�H�G���L�Q���W�K�H���.�\�R�W�R���3�U�R�W�R�F�R�O���D�Q�G���F�D�O�F�X�O�D�W�H���W�K�H�L�U��
�J�U�H�H�Q�K�R�X�V�H���H�«�H�F�W���L�Q���F�R�P�S�D�U�L�V�R�Q���W�R���F�D�U�E�R�Q���G�L�R�[�L�G�H����

Initiatives for our journey to 
climate neutrality
“Climate Neutral 2040” (Scope 1+2)
› Implement climate protection projects that 

generate major reductions.
› Decoupling growth and emissions. 
› Strengthen process and technological 

innovations.
› Compensate remaining emissions.

“Net Zero Value Chain” (Scope 3)
› Purchase sustainable raw materials.
› Transition to green logistics.
› �2�«�H�U���P�R�U�H���F�O�L�P�D�W�H���Q�H�X�W�U�D�O���S�U�R�G�X�F�W�V���D�Q�G��

solutions with a low carbon footprint.
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i CDP gives LANXESS top score
For more than a decade, we have been participat-
ing in the international climate protection initiative 
CDP (formerly the Carbon Disclosure Project), each 
year sharing data and information on climate pro-
tection and the reduction of emissions. As one of 
283 companies worldwide, we again received the 
best possible score of “A” in the “climate” category 
in the assessment for 2022, which puts LANXESS 
among the top 2% of the more than 15,000 com-
panies rated by CDP. These gratifying results gave us 
encouragement to continue systematically pursuing 
our climate protection strategy. In the reporting year, 
we also received a very respectable A– from CDP 
�I�R�U���R�X�U���Z�D�W�H�U���V�H�F�X�U�L�W�\���H�«�R�U�W�V��

In the coming years and decades, climate change will 
�K�D�Y�H���V�L�J�Q�L�­�F�D�Q�W���J�O�R�E�D�O���F�R�Q�V�H�T�X�H�Q�F�H�V���I�R�U���F�R�P�S�D�Q�L�H�V�o���E�X�V�L-
ness activities. This year, LANXESS therefore continued to 
work on an extensive risk analysis, based on three climate 
categories. We perform this scenario analysis globally for 
all locations and assess the risks that could arise in the 
short, medium and long terms.

Uncertainty over emissions trading
In Europe, twelve of our plants are subject to European 
emissions trading. Trading with CO�Ê emissions rights, 
�N�Q�R�Z�Q���D�V���F�H�U�W�L�­�F�D�W�H�V�����L�V���L�Q�W�H�Q�G�H�G���W�R���U�H�G�X�F�H���H�P�L�V�V�L�R�Q�V��
of the environmentally harmful gas CO�Ê���F�R�V�W���H�«�H�F�W�L�Y�H�O�\����
Because all of our plants covered by emissions trading are 
state-of-the-art and compete at the international level,  we 
�H�[�S�H�F�W���W�R���U�H�F�H�L�Y�H���H�Q�R�X�J�K���F�H�U�W�L�­�F�D�W�H�V���I�U�R�P���I�U�H�H���D�O�O�R�F�D�W�L�R�Q��
to cover the expected CO�Ê emissions by the end of the 
fourth trading period in 2030. At present, however, we 
�F�D�Q�Q�R�W���S�U�H�F�L�V�H�O�\���H�V�W�L�P�D�W�H���W�K�H���H�«�H�F�W�V���R�I���F�K�D�Q�J�H�V���W�R���W�K�H��
EU emissions trading system planned under the Green 
Deal. Since 2021, the introduction of the Fuel Emissions 
Trading Act (n-ETS) has resulted in additional costs, which 
suppliers include in the natural gas price. We cannot yet 
precisely estimate further costs due to the Scope expan-
sion planned from 2023.
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Greenhouse Gas Emissions (Scope 3)
in thousand metric tons of CO² equivalents

Scope 3 (absolute)
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20,000

10,000

11,160

22,862
19,087

14,499
16,876

1) Continuing operations
2) LANXESS total: 14,652

  

2018 2019 2020 2021 20221), 2)

Greenhouse Gas Emissions (Scope 2)
in thousand metric tons of CO² equivalents

Absolute

In relation to sales

in CO   equivalents/
thousand euros of sales

²

1) Continuing operations
�������/�$�1�;�(�6�6���W�R�W�D�O�����6�F�R�S�H�����������������������V�S�H�F�L�­�F������������
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0.221(10,7Tj
.15,41 - -5.9
f
Q3- k
06,41 - -5.9val-936



�,�Q���­�V�F�D�O���\�H�D�U���������������D�E�V�R�O�X�W�H���D�Q�G���V�S�H�F�L�­�F���9�2�&���H�P�L�V�V�L�R�Q�V��
�G�H�F�U�H�D�V�H�G���D�J�D�L�Q���G�X�H���W�R���W�K�H���G�H�F�R�Q�V�R�O�L�G�D�W�L�R�Q���R�I���W�K�H���+�3�0��
business unit.

Systematic energy management
�$���K�L�J�K���O�H�Y�H�O���R�I���H�Q�H�U�J�\���H�°�F�L�H�Q�F�\���L�P�S�U�R�Y�H�V���Q�R�W���M�X�V�W���R�X�U���H�P�L�V-
sions footprint but also our cost position, thus ultimately 
making LANXESS more competitive. Our global energy 
�P�D�Q�D�J�H�P�H�Q�W���S�U�R�P�R�W�H�V���S�U�R�M�H�F�W�V���W�K�D�W���L�Q�F�U�H�D�V�H���H�Q�H�U�J�\���H�°-
�F�L�H�Q�F�\���L�Q���R�X�U���S�O�D�Q�W�V�����,�Q���H�D�F�K���E�X�V�L�Q�H�V�V���X�Q�L�W�����H�Q�H�U�J�\���R�°�F�H�U�V��
ensure the ongoing improvement of energy-related perfor-
mance. Technical experts from the central departments 
�K�H�O�S���W�K�H���O�R�F�D�O���W�H�D�P�V���W�R���L�G�H�Q�W�L�I�\���D�Q�G���L�P�S�O�H�P�H�Q�W���H�«�H�F�W�L�Y�H��
�S�U�R�M�H�F�W�V���W�R���L�Q�F�U�H�D�V�H���H�°�F�L�H�Q�F�\��

�:�L�W�K���W�K�L�V���H�°�F�L�H�Q�F�\���L�P�S�U�R�Y�H�P�H�Q�W���W�D�U�J�H�W�����Z�H���K�D�Y�H���W�D�N�H�Q��



�%�R�W�K���R�X�U���D�E�V�R�O�X�W�H���D�Q�G���R�X�U���V�S�H�F�L�­�F���H�Q�H�U�J�\���F�R�Q�V�X�P�S�W�L�R�Q��
�G�H�F�O�L�Q�H�G���L�Q���������������%�H�V�L�G�H�V���W�K�H���H�«�H�F�W���R�I���W�K�H���D�O�W�H�U�H�G���S�R�U�W-
�I�R�O�L�R�����O�R�Z�H�U���S�U�R�G�X�F�W�L�R�Q���Y�R�O�X�P�H�V���D�Q�G���H�°�F�L�H�Q�F�\���P�H�D�V�X�U�H�V��
also helped to reduce energy consumption.

An analysis of energy consumption by region shows stark 
�U�H�J�L�R�Q�D�O���G�L�«�H�U�H�Q�F�H�V���E�R�W�K���L�Q���W�K�H���D�P�R�X�Q�W���R�I���H�Q�H�U�J�\���D�Q�G���W�K�H��
types of energy source.

Since the German sites account for the largest share of 
production volume, the most energy is also consumed 
there. At the networked sites in the Lower Rhine region, 
the site utility company mostly provides indirect energy 
sources. LANXESS operates most sites in the U.S., 
where according to the balance sheet only direct energy 
sources are used. In EMEA, there is a balanced mix of 

direct and indirect energy sources. In the Latin America 
�D�Q�G���$�V�L�D���3�D�F�L�­�F���U�H�J�L�R�Q�V�����W�K�H���O�D�U�J�H���V�K�D�U�H���R�I���E�L�R�P�D�V�V���E�D�V�H�G��
direct energy sources is particularly notable.

Sustainable logistics 
We select our transportation solutions individually world-





Clear Rules Provide Guidance

Internal guidelines and regulations 
Our Corporate Policy lays out principles of responsi-
ble business operations and sustainable development 
�D�Q�G���G�H�­�Q�H�V���R�X�U���J�H�Q�H�U�D�O���F�R�U�S�R�U�D�W�H���S�K�L�O�R�V�R�S�K�\���D�Q�G���W�K�H��
expected conduct of all employees in relation to our 
stakeholders.

The LANXESS Code of Conduct, which is applicable 
throughout the Group, requires all our employees – across 
all organizational units, regions and hierarchy levels – to 
behave lawfully and with integrity. Through correct and 
proper conduct, each employee is responsible for helping 
to prevent harm to LANXESS and increase the company’s 

process instructions, etc. The applicable directives, stan-
dard operating procedures and guidelines are accessible 
to all employees. Employees are also regularly informed 
of new and updated regulations relevant to them.

Human rights
In line with our values and operational guidelines, we are 
committed in our markets and supply chains to promot-
ing respect for human rights at all times and systemat-
ically preventing child and forced labor, for example. At 
LANXESS, human rights and ethical principles apply 
without restriction, even if they are not stipulated in the 
legislation of individual countries. Our target is formu-
�O�D�W�H�G���Z�L�W�K���F�R�U�U�H�V�S�R�Q�G�L�Q�J���F�O�D�U�L�W�\�����L�Q���D�O�O���D�U�H�D�V���R�Y�H�U���Z�K�L�F�K��
LANXESS has control, there should be no breaches of 
human rights. We have included all relevant information 
on our commitment and on the measures established 
in the Group to protect human rights in the “LANXESS 
�3�R�V�L�W�L�R�Q���R�Q���+�X�P�D�Q���5�L�J�K�W�V���q

Direct responsibility for ensuring that human rights are 
respected at all times lies with the respective manage-



violations. The risk assessments are coordinated by Group 
headquarters and carried out by the responsible depart-
�P�H�Q�W�V���D�W���Q�D�W�L�R�Q�D�O���O�H�Y�H�O�����7�K�H���D�V�V�H�V�V�P�H�Q�W�V���F�R�Q�­�U�P���W�K�D�W��
there is a high level of awareness of the subject and that 
functioning mechanisms have been established to prevent 
violations of human rights.

Furthermore, all organizational units at LANXESS and 
their business activities are subject to regular internal and 
external audits. It goes without saying that these activities 
also include monitoring respect for human rights and – 











Recruiting
�,�Q���W�K�H���U�H�S�R�U�W�L�Q�J���\�H�D�U�����Z�H���D�J�D�L�Q���V�D�Z���D�Q���L�Q�W�H�Q�V�L�­�F�D�W�L�R�Q���R�I��
the competition for talent in our core markets. The signif-
icant development toward an employees’ market and the 
demographic challenges make recruiting an important 
strategic issue. We have therefore further reinforced our 
recruiting teams and focused on active sourcing. Special-
ized LANXESS recruitment teams work in the U.S., China, 
India and Europe. In order to approach interesting candi-
dates in both an active and a targeted manner, we have 
our own pool of active sourcing specialists, with whom 
�Z�H���O�D�U�J�H�O�\���U�H�S�O�D�F�H�G���H�[�W�H�U�Q�D�O���+�5���V�H�U�Y�L�F�H���S�U�R�Y�L�G�H�U�V���L�Q���W�K�H��
reporting year.

Our recruitment process is highly digitalized. The software 
platform covers all processes from onboarding to the sign-
ing of employment contracts. It helps to make approaching 
and acquiring new talent standardized, transparent and 
candidate-focused. In EMEA, a video application tool was 
also piloted in the reporting year.

We continue to invest in a clear employer brand in order 
to highlight the advantages of LANXESS as a global and 
socially responsible employer. Our employer brand centers 
on authenticity and diversity. We communicate this brand 
via social media, where we share a mix of company, prod-
�X�F�W���D�Q�G���+�5���L�Q�I�R�U�P�D�W�L�R�Q���L�Q���R�U�G�H�U���W�R���V�S�D�U�N���H�Q�W�K�X�V�L�D�V�P���I�R�U��
our company among talented people from various func-
tions. In the reporting year, we ran over 40 social media 
campaigns.



Vocational training
Training young people has always been hugely important 
to us, both in order to safeguard the company’s future and 
as part of our social responsibility. Vocational training is 
�W�K�H���E�D�V�L�V���R�I���R�X�U���V�W�U�D�W�H�J�\���R�I���G�H�Y�H�O�R�S�L�Q�J���V�S�H�F�L�D�O�L�V�W���V�W�D�«���I�R�U��
the German sites from within our own ranks. 

It is our aim to retain at least 80% of our apprentices after 
successful completion of their training. We reached this 
target again in the reporting year with a retention ratio of 
�����������S�U�H�Y�L�R�X�V���\�H�D�U��������������

182 apprentices on eight technical, scientific and 
commercial career paths and young talent in seven dual-
study programs started their apprenticeships at LANXESS 
�'�H�X�W�V�F�K�O�D�Q�G���*�P�E�+���R�Q���6�H�S�W�H�P�E�H�U���������������������7�K�H���S�U�R�S�R�U-
tion of female career starters was 7% in the reporting year 
���S�U�H�Y�L�R�X�V���\�H�D�U���������������7�D�N�L�Q�J���W�K�H���Q�H�Z���L�Q�W�D�N�H���L�Q�W�R���D�F�F�R�X�Q�W����
615 apprentices are employed at LANXESS Deutschland 
�*�P�E�+�����D�V���R�I���'�H�F�H�P�E�H�U�������������������������7�K�H���S�U�R�S�R�U�W�L�R�Q���R�I��
female apprentices across all years is around 7.5%. We 
�L�Q�Y�H�V�W�H�G���D�U�R�X�Q�G���b�������P�L�O�O�L�R�Q�����S�U�H�Y�L�R�X�V���\�H�D�U�����b�������P�L�O�O�L�R�Q����
in the vocational training of young talent in 2022.

�7�U�D�L�Q�L�Q�J���Z�L�O�O���U�H�P�D�L�Q���D���N�H�\���S�L�O�O�D�U���R�I���R�X�U���+�5���S�R�O�L�F�\���L�Q���W�K�H��







�:�R�U�N�L�Q�J���F�R�Q�G�L�W�L�R�Q�V���D�Q�G���E�H�Q�H�­�W�V
�,�Q���D�G�G�L�W�L�R�Q���W�R���I�D�L�U���P�R�Q�H�W�D�U�\���U�H�P�X�Q�H�U�D�W�L�R�Q�����¯�H�[�L�E�O�H���Z�R�U�N�L�Q�J��
�F�R�Q�G�L�W�L�R�Q�V���D�Q�G���E�H�Q�H�­�W�V���D�U�H���E�H�F�R�P�L�Q�J���L�Q�F�U�H�D�V�L�Q�J�O�\���L�P�S�R�U�W-
ant. As components of total remuneration at LANXESS, 
they make a material contribution to the wellbeing and 
productivity of our workforce. It is important to us that the 
�E�H�Q�H�­�W�V���J�U�D�Q�W�H�G���V�X�S�S�R�U�W���R�X�U���F�R�U�S�R�U�D�W�H���W�D�U�J�H�W�V�����Y�D�O�X�H�V���D�Q�G��
culture and address the relevant needs of our employees. 
�:�K�H�Q���G�H�V�L�J�Q�L�Q�J���W�K�H�V�H���E�H�Q�H�­�W�V�����Z�H���R�I�W�H�Q���J�R���I�X�U�W�K�H�U���W�K�D�Q��
the respective statutory framework. In addition, we always 
aim to account for individual needs and life situations in 
the best possible manner.

All services apply to our core workforce. Even so, some 



These and other measures count toward our goal of deriv-
�L�Q�J���D�Q�G���L�P�S�O�H�P�H�Q�W�L�Q�J���V�S�H�F�L�­�F���J�X�L�G�H�O�L�Q�H�V���D�Q�G���F�R�U�U�H�V�S�R�Q�G-
�L�Q�J���P�R�G�H�O�V���I�R�U���¯�H�[�L�E�O�H���Z�R�U�N�L�Q�J���I�U�R�P���R�X�U���J�O�R�E�D�O���p�;�Z�R�U�N�q��
principles in 95% of all countries in which we operate by 
the end of 2022. At the end of 2022, the coverage ratio 
�Z�D�V�������������S�U�H�Y�L�R�X�V���\�H�D�U�����������������Z�K�L�F�K���P�H�D�Q�V���Z�H���K�D�Y�H��
achieved our goal.

Work/life balance has become even more important under 
�W�K�H���S�H�U�V�L�V�W�H�Q�W�O�\���G�L�°�F�X�O�W���F�R�Q�G�L�W�L�R�Q�V���R�I���W�K�H���F�R�U�R�Q�D�Y�L�U�X�V��
pandemic. In 2022, we therefore made our employees 
�L�Q���*�H�U�P�D�Q�\���D���Q�X�P�E�H�U���R�I���Q�H�Z���R�«�H�U�V���U�H�J�D�U�G�L�Q�J���F�K�L�O�G�F�D�U�H����
such as two additional daycare center locations. A total of 
7% of the workforce in Germany aged between 20 and 
�������Z�H�U�H���R�Q���S�D�U�H�Q�W�D�O���O�H�D�Y�H���I�R�U���D���W�L�P�H�����2�I���W�K�L�V���­�J�X�U�H������������
were fathers. 99% of the employees who ended a parental 
leave period in 2022 returned to a job at LANXESS, 97% 
of which still worked in the company at the end of 2022.

�7�K�H���O�H�J�D�O�O�\���G�H�­�Q�H�G���I�U�D�P�H�Z�R�U�N���I�R�U���P�D�W�H�U�Q�L�W�\���U�L�J�K�W�V���D�Q�G��
parental leave taken for granted in Germany and similar 
models in the European Union are by no means standard 

worldwide. Therefore, at our sites outside Europe, we are 
assessing whether we can introduce or expand country 
�V�S�H�F�L�­�F���P�R�G�H�O�V���I�R�U���R�X�U���H�P�S�O�R�\�H�H�V�����,�Q���%�U�D�]�L�O���D�Q�G���W�K�H���8���6������
�I�R�U���H�[�D�P�S�O�H�����Z�H���R�«�H�U���S�D�U�H�Q�W�D�O���O�H�D�Y�H���S�U�R�J�U�D�P�V���W�K�D�W���J�R��
beyond the respective legal requirements and allow our 
employees to spend time with their children on full pay.





The turnover rate on the basis of resignations is an import-
ant indicator of our employees’ commitment. Our goal is 
to continuously keep this ratio below 3.5% until the end of 
2023. In the reporting year, the global voluntary turnover 
�U�D�W�H���Z�D�V���������������S�U�H�Y�L�R�X�V���\�H�D�U�������������������P�H�D�Q�L�Q�J���W�K�D�W���Z�H��
unfortunately missed our target for this year. The reten-
tion of employees, especially talented ones, is a growing 
challenge, as the labor market is clearly becoming an 
�H�P�S�O�R�\�H�H�V�o���P�D�U�N�H�W�����,�Q���W�H�U�P�V���R�I���+�5���V�W�U�D�W�H�J�\�����L�W���L�V���W�K�H�U�H�I�R�U�H��
�L�Q�F�U�H�D�V�L�Q�J�O�\���L�P�S�R�U�W�D�Q�W���W�R���N�H�H�S���V�S�H�F�L�D�O�L�V�W���V�W�D�«���Z�L�W�K�L�Q���W�K�H��
company. Accordingly, we are also intensifying our internal 
employer branding, for example by tailoring it individually 
�W�R���W�K�H���G�L�«�H�U�H�Q�W���D�J�H���J�U�R�X�S�V���L�Q���W�K�H���F�R�P�S�D�Q�\�����:�H���D�O�V�R���L�Q�V�S�L�U�H��
a strong sense of belonging among our workforce with 
various opportunities for internal networking, which we 
are increasing in a targeted manner. 

In Germany, the voluntary turnover rate was 2.8% (previ-
�R�X�V���\�H�D�U�������������������7�K�H���S�H�U�F�H�Q�W�D�J�H���R�I���H�P�S�O�R�\�H�H�V���Z�K�R���O�H�I�W��
our company of their own accord within three years of 
being hired (early turnover) stood at an average of 1.7% 
�Z�R�U�O�G�Z�L�G�H���L�Q���W�K�H���U�H�S�R�U�W�L�Q�J���\�H�D�U�����S�U�H�Y�L�R�X�V���\�H�D�U����������������

We rate our performance in relevant rankings and 
competitions as a further sign of our employees’ satis-
faction and the attraction of LANXESS as an employer. 
In Brazil, LANXESS was recognized as the best employer 
in the chemical and petrochemical industry for the third 
time in a row, while our Indian subsidiary received the 
�S�U�H�V�W�L�J�L�R�X�V���p�*�U�H�D�W���3�O�D�F�H���W�R���:�R�U�N�q���F�H�U�W�L�­�F�D�W�L�R�Q���D�Q�G���W�K�H��
�*�R�O�G�H�Q���3�H�D�F�R�F�N���+�5���(�[�F�H�O�O�H�Q�F�H���$�Z�D�U�G�����,�Q���&�K�L�Q�D�����Z�H��
�Z�H�U�H���U�H�F�R�J�Q�L�]�H�G���D�V���D���W�R�S���H�P�S�O�R�\�H�U���I�R�U���R�X�U���+�5���Z�R�U�N����
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��
Total Turnover by Age Group, Gender and Region

EMEA 
(excl. Germany)

Germany North America Latin America �$�V�L�D���3�D�F�L�­�F Total

Age group f m f m f m f m f m
<30 6 16 12 68 12 30 4 8 7 17 180
30–49 30 61 24 88 24 94 9 12 31 66 439
�© � �� � 10 69 41 241 28 103 1 10 4 26 533
Total 46 146 77 397 64 227 14 30 42 109 1,152

%
Age group f m f m f m f m f m
<30 16.6 7.5 5.6 8.1 21.1 18.2 8.7 13.8 18.8 14.4 10.1
30–49 13.8 8.3 3.6 3.6 12.5 12.6 6.7 3.0 8.8 5.4 6.1
�© � �� � 6.9 9.5 7.0 8.0 10.8 12.5 3.6 6.6 6.0 8.5 8.7
Total 11.5 8.7 5.3 6.3 12.6 13.1 6.7 4.9 9.2 6.6 7.7
Region total 9.3 6.1 13.0 5.4 7.2

order to ensure our employees’ continued development 
even during the pandemic. In 2022, we carried out some 
training face-to face again, but also continued to develop 
virtual formats. The experience of the last few years has 
shown us that hybrid formats yield the best results. After 
its successful launch in 2021, our digital learning plat-
form “LinkedIn Learning” was rolled out internationally in 
the reporting year. This means that our employees now 
�E�H�Q�H�­�W���I�U�R�P��more than 18,000 additional digital learning 



We also virtualized our leadership training and were thus 
able to provide it unchanged at times when physical meet-
ings in larger groups were practically impossible. The aim 
of the programs is to embed our leadership principles 
more deeply worldwide and to strengthen our leadership 



�,�Q���*�H�U�P�D�Q�\�����R�F�F�X�S�D�W�L�R�Q�D�O���K�H�D�O�W�K���P�D�Q�D�J�H�P�H�Q�W�����2�+�0����
�Z�R�U�N�V���L�Q���W�K�U�H�H���D�F�W�L�R�Q���D�U�H�D�V��

› Company integration management (CIM) for 
employees with long-term illnesses

› �'�L�Y�L�V�L�R�Q���V�S�H�F�L�­�F���2�+�0���Z�L�W�K���V�W�U�X�F�W�X�U�H�G���P�D�Q�D�J�H�P�H�Q�W��
approach for the respective plants and departments

› �2�F�F�X�S�D�W�L�R�Q�D�O���K�H�D�O�W�K���S�U�R�P�R�W�L�R�Q���Z�L�W�K���R�«�H�U�L�Q�J�V���I�R�U���D�O�O��
employees

All three action areas were worked on systematically in the 
reporting year and strengthened in line with the compa-
ny’s overarching health goals. In company integration 
management, cooperation began with an external service 
provider for case management, aiming to uniform quality 
standards at all LANXESS locations and to provide the 
growing number of entitled employees with professional 
advice and permanent reintegration soon after recovery.

�,�Q���������������V�W�U�H�Q�J�W�K�H�Q�L�Q�J���W�K�H���G�L�Y�L�V�L�R�Q���V�S�H�F�L�­�F���2�+�0���Z�D�V��
�D���S�D�U�W�L�F�X�O�D�U���S�U�L�R�U�L�W�\�����,�Q���W�K�H���­�U�V�W���\�H�D�U�����W�K�U�H�H���J�U�R�X�S�V���Z�L�W�K��
a total of around 270 employees took part in the new, 
targeted program. It was aimed primarily at prevention 
and is intended systematically embed the improvement 
of health-promoting working conditions in the divisions. 
To this end, the current situation in the individual divisions 
was analyzed with the managers and employees, internal 
health groups established, employees trained as health 
�S�U�R�P�R�W�H�U�V���D�Q�G���L�Q�L�W�L�D�O���S�O�D�Q�W���V�S�H�F�L�­�F���K�H�D�O�W�K���P�H�D�V�X�U�H�V���L�P�S�O�H-
mented, e.g. improved ergonomics and improved stress 
management at the workplace.

In occupational health promotion, the priorities in 2022 
were in the areas of “exercise,” “mental health and addic-
tion at the workplace” and “sleep/regeneration.”

�:�H���D�O�V�R���R�«�H�U���R�X�U���Z�R�U�N�I�R�U�F�H���Z�L�G�H���U�D�Q�J�L�Q�J���P�H�D�V�X�U�H�V���W�R��
promote health and wellbeing at our international sites. 
In addition to the physical aspects, the topic of mental 
health is continuously growing in importance. Findings 



By the end of 2022, 59 of the roughly planned 140 
focus-group workshops had been carried out in Germany, 
Belgium, Brazil, the U.S. and China. Thanks to strict 
hygiene precautions, we were able to carry out some of 
the events in person again. We will continue them in 2023 
and roll them out to other regions, e.g. Italy.

An interim evaluation shows that our employees appre-
ciate the fact that they can contribute personally, receive 
direct feedback from their colleagues and managers and 
actively help to shape the safety culture in their own area 
of activity. The greatest potential for improvement is in the 

cultural reasons for unsafe behavior. The characteristics 
�W�K�D�W���G�H�­�Q�H���R�X�U���/�$�1�;�(�6�6���V�D�I�H�W�\���F�X�O�W�X�U�H���S�O�D�\���D���I�X�Q�G�D�P�H�Q�W�D�O��
�U�R�O�H���K�H�U�H�����7�K�H�V�H���D�U�H��

› Safety leadership by example
› Attitude to safety/taking responsibility
› Learning and sharing/error culture
› Positive reinforcement of safe behavior
› Communication/feedback culture

The Xact initiative has summarized these cornerstones in 
�D���J�X�L�G�H�E�R�R�N���F�D�O�O�H�G���p�+�R�Z���&�D�Q���6�D�I�H�W�\���&�X�O�W�X�U�H���%�H���0�D�G�H��

Visible?”. It was introduced worldwide in six languages 
in early 2021 and is a key element of our communication 
about safety. In order to make the content of the Xact 
guidebook more visual, the global Xact-Community has 
�G�H�Y�H�O�R�S�H�G���G�L�J�L�W�D�O���¯�D�V�K�F�D�U�G�V���L�Q���Z�K�L�F�K���H�P�S�O�R�\�H�H�V���S�U�H�V�H�Q�W��
their own examples and experiences in video statements 
(or video messages). Knowledge is imparted and consoli-
dated in interactive exercises. Three of a total of six digital 
�¯�D�V�K�F�D�U�G�V���K�D�Y�H���D�O�U�H�D�G�\���E�H�H�Q���F�U�H�D�W�H�G���D�Q�G���S�U�R�Y�L�G�H�G���W�R��
employees in eleven languages on local e-learning plat-
forms. More than 6,000 employees have already used 
this learning opportunity.

Active, ongoing communication is a top priority for us 
when it comes to matters relating to safety. The Xact pulse-
check survey that we conducted among all LANXESS 
employees again in 2022 is an important tool here. It gives 
them an opportunity to express their personal experience 
of key aspects of safety at LANXESS. One aim of the 
anonymous survey is to determine whether all employ-
ees receive positive feedback regarding safe work – as 
intended – and whether supervisors set an example when 
it comes to the LANXESS safety culture.

Despite the strain of the pandemic, 44% of the workforce 
�W�R�R�N���S�D�U�W���L�Q���W�K�H���V�X�U�Y�H�\���L�Q���W�K�H���S�D�V�W���­�V�F�D�O���\�H�D�U�����I�R�U���W�K�H���­�U�V�W��
time including the colleagues from the new Flavors & 
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SUSTAINABLE PRODUCTS

Product responsibility
We see the constant improvement of product safety, which 
is enshrined as a core aspect of our corporate policy and 
in the Group-wide management system, as part of our 



Portfolio development
line with societal trends and needs, we aim to constantly 
improve the sustainability performance of our product 
portfolio, to identify critical substances in products and 
to substitute them or develop safe alternatives.

For the management and long-term development of 
our product portfolio, we follow an approach with three 
perspectives. This is based on the LANXESS Product 
Sustainability Monitor. Using this analytical tool, we identify 
products that are produced in a particularly sustainable 
manner as well as products where we see potential for 
improvement, and have been increasing the sustainability 
performance of our portfolio for years. 

�7�K�H���V�H�F�R�Q�G���V�L�J�Q�L�­�F�D�Q�W���S�H�U�V�S�H�F�W�L�Y�H���L�V���W�K�H���S�U�R�G�X�F�W���F�D�U�E�R�Q��
footprint (PCF) and the circular potential of our products. 
�+�H�U�H�����L�W���L�V���L�P�S�R�U�W�D�Q�W���W�R���X�Q�G�H�U�V�W�D�Q�G���D�Q�G���D�F�F�R�X�Q�W���I�R�U���W�K�H��

this respect, only a small portion of the LANXESS portfolio 
is relevant here.

Safe and sustainable products
Using the LANXESS Product Sustainability Monitor, we 
�G�L�Y�L�G�H���R�X�U���S�R�U�W�I�R�O�L�R���L�Q�W�R���I�R�X�U���F�D�W�H�J�R�U�L�H�V��

› Energizers:���3�U�R�G�X�F�W�V���L�Q���W�K�L�V���F�D�W�H�J�R�U�\���R�«�H�U���R�X�W�V�W�D�Q�G-
ing sustainability performance. They meet our 
ambitious requirements for all criteria. They have 
no intrinsic properties that give cause for concern. 
Energizers are manufactured with a very low to low 
environmental impact. These products contribute to 
at least one SDG and are experiencing increasing 
demand

› Performers: Products that are sustainable accord-
ing to the current state of the art. They meet our 
ambitious sustainability requirements for many 
criteria. Performers are manufactured with a low to 
�P�H�G�L�X�P���H�Q�Y�L�U�R�Q�P�H�Q�W�D�O���L�P�S�D�F�W���D�Q�G���K�D�Y�H���D���E�H�Q�H�­�W���W�R��
society.

› Transitioners:���3�U�R�G�X�F�W�V���W�K�D�W���G�R���Q�R�W���\�H�W���I�X�O�­�O�O���D�O�O��
LANXESS sustainability requirements. We monitor 
these products and actively steer them by way of 
improvement measures and targeted innovation, for 
example to reduce their environmental impact and 
make these products more sustainable.

upstream value chain as well as our own production. Our 
�D�L�P���L�V���W�R���F�R�Q�W�L�Q�X�R�X�V�O�\���U�H�G�X�F�H���R�X�U���S�U�R�G�X�F�W�V�o���L�Q�¯�X�H�Q�F�H���R�Q��
the climate, to use sustainable raw materials and to ensure 
that our products can be recycled.

�$�V���D���W�K�L�U�G���S�H�U�V�S�H�F�W�L�Y�H�����Z�H���O�R�R�N���D�W���W�K�H���E�H�Q�H�­�W���R�I���R�X�U���S�U�R�G-
ucts in their application. A sustainable world needs not 
only sustainably manufactured products but also solutions 
for new concepts such as in the areas of climate protec-
tion or circular economy. For example, additives make 
�D���V�L�J�Q�L�­�F�D�Q�W���F�R�Q�W�U�L�E�X�W�L�R�Q���W�R���H�[�W�H�Q�G�L�Q�J���W�K�H���X�V�H�I�X�O���O�L�I�H���R�I��
products or enabling materials to be recycled.

In the future, the EU taxonomy will be an additional, inde-
pendent perspective. At present, for the chemical industry 
�L�W���F�R�Q�F�H�Q�W�U�D�W�H�V���F�K�L�H�¯�\���R�Q���W�K�H���L�G�H�Q�W�L�­�F�D�W�L�R�Q���R�I���D�F�W�L�Y�L�W�L�H�V��
associated with particularly high carbon emissions, i.e. 
on high-volume basic chemicals and plastic products. In 
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› Roadmap: This category covers products with 
serious sustainability concerns, namely chemical 
end products with more than 0.1% by mass of 
substances with the properties of substances of very 
�K�L�J�K���F�R�Q�F�H�U�Q�����6�9�+�&�������:�H���P�D�Q�D�J�H���W�K�H�V�H���S�U�R�G�X�F�W�V���L�Q��
our roadmap process, in which we examine in partic-



When selecting products, knowledge about the carbon 
footprint is becoming increasingly important – both for us 
and for our customers. Our aim is to continuously reduce 
the PCF and thus our products’ negative impact on the 
climate. In a cradle-to-gate assessment, the PCF results 
�I�U�R�P��

› Emissions from our own processes (Scope 1)
› Emissions from purchased energy (Scope 2)
› Emissions from purchased goods, upstream trans-

port and waste generation (Scope 3)

�$�V���D���F�R�P�S�D�Q�\�����Z�H���F�D�Q���G�L�U�H�F�W�O�\���L�Q�¯�X�H�Q�F�H���R�X�U���6�F�R�S�H������
and Scope 2 emissions in particular. With our strategy for 
climate neutrality in 2040, we have set ourselves ambi-
tious targets in this area ( see “Climate Action and 
�(�Q�H�U�J�\���(�°�F�L�H�Q�F�\�q). More important for the PCF than the 
Scope 1 and Scope 2 emissions are often the Scope 3 
emissions arising in connection with purchased goods, 
i.e. our raw materials. In chemical production, they often 
account for more than 50% of the PCF. We are therefore 
placing a strategic focus on the purchase of sustainable 



Products for climate protection 
and the circular economy 
A full picture of our product portfolio is obtained only 
�Z�K�H�Q���D�V�V�H�V�V�L�Q�J���W�K�H���E�H�Q�H�­�W���D�Q�G���W�K�H���S�R�V�L�W�L�Y�H���H�Q�Y�L�U�R�Q�P�H�Q-
�W�D�O���L�P�S�D�F�W���W�K�D�W���R�X�U���S�U�R�G�X�F�W�V���K�D�Y�H���Z�K�H�Q���X�V�H�G�����+�H�U�H�����Z�H��
prioritize solutions that contribute to climate protection 
or enable a circular economy. 

Products that support climate protection are suitable for 
reducing greenhouse gas emissions and thus stopping 
or slowing climate change (climate mitigation). A second 
important group comprises products that support 
adaptations to climate change – i.e. help to cope with 
the negative consequences resulting from changes in the 
climate that have already materialized or are expected in 
the future (climate adaptation).

The biggest drivers of climate change are the generation 
of electricity and heat. The change from fossil fuels to 
renewable energy requires a large number of new solu-
tions, especially for wind power, photovoltaics and the 
necessary storage of energy in the form of batteries or 
�K�\�G�U�R�J�H�Q�����7�K�H���W�U�D�Q�V�S�R�U�W���V�H�F�W�R�U���D�Q�G���H�V�S�H�F�L�D�O�O�\���U�R�D�G���W�U�D�°�F��
�D�U�H���R�W�K�H�U���V�L�J�Q�L�­�F�D�Q�W���F�D�X�V�H�V���R�I���F�O�L�P�D�W�H���F�K�D�Q�J�H�����/�L�J�K�W�Z�H�L�J�K�W��
automotive construction with modern plastics harbors 
potential to considerably reduce fuel consumption in vehi-
cles with combustion engines. In recent years, electric 
mobility has also become established as an important 



compounds. As a broad-based raw material supplier, 
LANXESS can therefore reliably deliver the necessary 
precursors in order to cover the growing European 
demand for LFP.

�:�H���K�D�Y�H���G�H�Y�H�O�R�S�H�G���(�P�H�U�D�O�G���1�+���������W�R���P�D�U�N�H�W���P�D�W�X�U�L�W�\���D�V��
�D�Q���L�Q�Q�R�Y�D�W�L�Y�H���¯�D�P�H���U�H�W�D�U�G�D�Q�W�����7�K�L�V���Q�H�Z�����S�K�R�V�S�K�R�U�X�V���E�D�V�H�G��
product has been specially designed for use in high-perfor-
mance plastics and electric mobility. It exhibits very good 
�¯�D�P�H���U�H�W�D�U�G�D�Q�W���S�U�R�S�H�U�W�L�H�V���L�Q���F�R�P�E�L�Q�D�W�L�R�Q���Z�L�W�K���R�W�K�H�U���D�G�G�L-
�W�L�Y�H�V���D�Q�G���H�D�V�L�O�\���S�D�V�V�H�V���W�K�H���U�H�O�H�Y�D�Q�W���­�U�H���V�D�I�H�W�\���W�H�V�W�V�����9�H�U�V�D-
tile formulations ensure that the mechanical properties 
and other functional characteristics of the end products 
�D�U�H���P�D�L�Q�W�D�L�Q�H�G�����,�Q���D�G�G�L�W�L�R�Q�����W�K�H���D�G�G�L�W�L�Y�H���R�«�H�U�V���H�[�F�H�O�O�H�Q�W��
thermal stability and boasts a unique morphology.

Another innovation, our natural preservative Nagardo, 
has now also been launched in Europe following the 
U.S., Australia, New Zealand, and Canada. We obtained 
approval for use in non-alcoholic beverages the EU in the 
reporting year and continue to expand the global footprint 
of Nagardo.

European beverage producers can now make use of a 
�O�R�Q�J���D�Z�D�L�W�H�G���Q�D�W�X�U�D�O���S�U�H�V�H�U�Y�D�W�L�Y�H���W�K�D�W���Q�R�W���R�Q�O�\���H�°�F�L�H�Q�W�O�\��
safeguards product quality but also enables them to 
transform their product ranges and to meet consum-
ers’ growing demand for natural ingredients. The use of 
Nagardo can also help beverage producers to achieve 



own market- and customer-oriented complaint manage-
ment and optimization processes. Shared elements of 
these processes include clear targets, for example in rela-
tion to the reduction of customer complaints or processing 
times for customer complaints, as well as a corresponding 
statistical analysis of the feedback received, and structured 
monthly reporting to the management of the respective 
business unit. Various bodies and dialog forums, such as 
the quarterly Marketing & Sales Community, also guar-
antee the regular exchange of experiences between our 
business units and Group functions.

Our business units regularly review their complaint 
management process to identify potential for improve-
ment. In 2022, for example, Polymer Additives took further 



Reporting on the EU taxonomy

Introduction 
A central element in the European Union’s Green Deal is 
�W�K�H���V�W�U�D�W�H�J�\���I�R�U���V�X�V�W�D�L�Q�D�E�O�H���­�Q�D�Q�F�L�Q�J�����,�W���D�L�P�V���W�R���F�K�D�Q�Q�H�O��
�­�Q�D�Q�F�L�Q�J���¯�R�Z�V���L�Q�W�R���L�Q�Y�H�V�W�P�H�Q�W�V���W�K�D�W���V�X�S�S�R�U�W���V�X�V�W�D�L�Q�D�E�O�H��
�G�H�Y�H�O�R�S�P�H�Q�W���L�Q���W�K�H���I�X�W�X�U�H�����,�Q���W�K�L�V���F�R�Q�W�H�[�W�����D���F�O�D�V�V�L�­�F�D�W�L�R�Q��
system for economic activities – the EU taxonomy – is to 
help investors assess whether investments contribute to 
political targets and obligations such as the Paris Agree-
ment on climate change at the same time as meeting 
�V�S�H�F�L�­�H�G���H�Q�Y�L�U�R�Q�P�H�Q�W�D�O���D�Q�G���V�R�F�L�D�O���V�W�D�Q�G�D�U�G�V�����7�R���W�K�L�V���H�Q�G����
�W�K�H���(�8���K�D�V���G�H�­�Q�H�G���V�L�[���F�D�W�H�J�R�U�L�H�V�����R�U���R�E�M�H�F�W�L�Y�H�V��

1. Climate change mitigation 

2. Climate change adaptation

3.  Sustainable use and protection of water and 
marine resources

4. Transition to a circular economy

5.  Pollution prevention and control

6.  Protection and restoration of biodiversity and 
ecosystems

The relevance of an economic activity for one of these 
environmental objectives depends on how the activity 
�L�Q�¯�X�H�Q�F�H�V���W�K�H���U�H�V�S�H�F�W�L�Y�H���H�Q�Y�L�U�R�Q�P�H�Q�W�D�O���R�E�M�H�F�W�L�Y�H��

In order to assess an economic activity, a two-step analysis 
must be performed with regard to eligibility and alignment. 
According to the EU Taxonomy Regulation, economic 
activities are taxonomy-eligible if they match the activity 
descriptions in Annexes I and II of the Delegated Act of 
June 2021 or the supplementary Delegated Act of March 
2022 and potentially contribute to the achievement of 
one of the six environmental objectives. To determine 
alignment, each activity must be assessed as to whether 
it makes a substantial contribution to any given objec-



Taxonomy-eligible activities



�’�R���Q�R���V�L�J�Q�L�›�F�D�Q�W���K�D�U�P�����p�’�1�6�+�q��
Economic activities 3.4 “Manufacture of batteries” and 
5.4 “Renewal of waste water collection and treatment” 



Results
Sales
In the reporting year 2022, LANXESS generated 8% of its 
external sales with products allocable to taxonomy-eligible 
activities. The remaining 92% of sales relate to products 



The operational expenditures in connection with research, 
development and patents include for example costs for our 
�V�F�L�H�Q�W�L�­�F���G�H�S�D�U�W�P�H�Q�W�V���D�Q�G���O�D�E�R�U�D�W�R�U�L�H�V�����7�K�H�V�H���H�[�S�H�Q�G�L-
tures are reported in the 
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�� Proportion of CapEx from Products and Services Associated with Taxonomy-Aligned Economic Activities




