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The Business Unit Butyl Rubber is part of the LANXESS 
Performance Rubber segment
Á BTR is one of 3 Business Units in the 

Performance Rubber segment

Á Sales: > € 500 million per year

Á Two product groups: Halobutyl and Regular 
Butyl 

Á Production sites: Antwerp, Belgium and Sarnia, 
Canada

Á Selling into 45 countries
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Halobutyl is the predominant butyl type according to 
market demand and LANXESS sales
Á Halobutyl is the strategic 

product for LANXESS BU BTR

Á From 2010 onwards, we expect 
an accelerated increase in 
halobutyl supported by a 
gradual decrease in regular 
butyl due to increased 
radialization, especially in China 
and India

Global butyl 
market demand 2005

LANXESS BU BTR 
sales 2005

Source: LANXESS Butyl Market Research Study

Regular
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The butyl market will grow over the next 15 years and 
LANXESS expansions will be needed

Global market demand 

,

Americas 

EMEA

APAC (excl. Gr. China, 
India)

Greater China

India

Mid-term Long-term

Key drivers & trends

Á Strong tire growth in emerging economies

Á Increasing tire sizes (improved tire design)

Á Continuous radialization particularly in China and 
India drives demand for halobutyl rubber

Source: LANXESS Butyl Market Research Study

CAGR 5.3% 

CAGR 1.7%

CAGR 2.2%

CAGR 1.6%

CAGR 5.5%

Total CAGR: 
2.9%
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LANXESS Butyl business moves to Asia
Á General Purpose Tire production 



5

10

Addressing market needs, LANXESS expands its butyl 
plants

Á Capacity increase by 
10% 

Á Expansion in two 
phases was fully 
completed earlier this 
year

Á Capacity increase by 
42% 

Á Expansion steps are 
currently under way 
and will be completed 
in 2007

Sarnia (Canada)Antwerp (Belgium) Á Total capacity increase of 25% to 
265 kt per year by 2007 at a cost of 
~€50 M

Á Significant positive effect on 
EBITDA*

Á Possibility of further debottlenecking
at both plants will allow for a fast 
reaction to market needs

Source: LANXESS Butyl Market Research Study; * pre exceptionals
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Butyl Rubber is well prepared for growth in the market 

Strong Market 
Position

World-scale 
Assets 

Strategic Product 
Portfolio

LANXESS is one of the leaders
in a growing market, particularly in Asia

Strong asset base with two world-scale plants

Halobutyl is the strategic product of LANXESS, 
new product developments are underway

Profitable 
Growth 

Butyl Rubber is increasing capacities 
at its existing plants to meet rising demand
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Safe Harbor Statement  

This Presentation contains certain forward-looking statements, including assumptions, opinions 
and views of the Company or cited from third party sources. Various known and unknown 
risks, uncertainties and other factors could cause the actual results, financial position, 
development or performance of the company to differ materially from the estimations 
expressed or implied herein. The company does not guarantee that the assumptions 
underlying such forward looking statements are free from errors nor do they accept any 
responsibility for the future accuracy of the opinions expressed in this Presentation or the 
actual occurrence of the forecasted developments.
No representation or warranty (express or implied) is made as to, and no reliance should be 
placed on, any information, including projections, estimates, targets and opinions, contained 
herein, and no liability whatsoever is accepted as to any errors, omissions or misstatements 
contained herein, and, accordingly, none of the Company or any of its parent or subsidiary 
undertakings or any of such person’s officers, directors or employees accepts any liability 
whatsoever arising directly or indirectly from the use of this document.


